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gHoStWrItErS 

tHe aRt oF gHoStWrItInG aNd iTs iMpAcT iN tHe mUsIc iNdU
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If you’re in the 
music industry, [fans] 
want you to keep making 
music. You can’t rely 
on your old successes, 
so ghostwriters come 

into play.”
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At any moment, people across the world tune in to listen to 
their favorite artists belt out heartfelt, relatable songs, and it 
is not uncommon for people to feel a close connection with 

these singers through their lyrics. However, it brings to question 
who the true songwriter is. Due to the presence of  ghostwriters in 
the music industry, anyone could be behind the lyrics.

Contrary to popular belief, ghostwriting in the music industry 
has been around for decades. Math teacher and music enthusiast 
Zachary Barnes recalls one prominent example of  a ghostwriter, 
Prince.

“A lot of  people didn’t realize that songs that they [liked] were 
actually written by Prince,” Barnes said. “[However], I 
don’t think he minded being a ghostwriter for peo-
ple because he was famous.” 

Despite Prince’s fame, he chose to ghost-
write on the side, in anonymity. Similar 
to how Prince wrote songs for Madon-
na and The Bangles, current times 
ghostwriting is still prevalent in the 
music industry. There are a mul-
titude of  reasons one may hire a 
ghostwriter, for instance, to gen-
erate new ideas.

“If  you’re in the music in-
dustry, [fans] want you to keep 
making music,” Barnes said. 
“You can’t rely on your old 
successes, so ghostwriters come 
into play.”

In the music industry, music 
artists sometimes seek help from 
ghostwriters to craft lyrics or tracks 
for their songs. Thus, a relationship 
forms where ghostwriters create lyrics 
or backings for songs, often anonymously. 
As a ghost producer, senior Anirudh Bha-
radwaj worked his way up in the ghostwriting 
world. 

“My first release was commercially a flop but it got 
the attention of  big names across the industry,” Bharadwaj said. 

After the initial release, Bharadwaj learned the importance 
of  building relationships within the music industry. His first song 
landed him connections that proved valuable, resulting in his cur-
rent position as a creative director. 

“Having this new ability to essentially be a creative director al-
lowed me to start orchestrating other artists’ projects as a ghost-
writer and ghost producer,” Bharadwaj said.

For ghostwriters, the process begins by identifying the style of  
the artist that they are composing for. Whether it is working with 
R&B or rap artists, ghostwriters learn to be flexible in their projects 
to best fit each musician’s style.

“With most of  these projects, I’m usually working with a vocal 
idea in mind so it’s all about making my instrumental track fit with 
the scheme of  the artist’s voice and also matching the feel of  other 
songs in this artist’s collection,” Bharadwaj said.

As a ghostwriter, getting inspiration from other artists can be 
crucial. With the music industry being so diverse, all styles of  music 

are out there to be heard and learned from.
“I try to fixate on specific elements of  songs which I may want 

to incorporate into one of  my own ideas,” Bharadwaj said. “I try 
to listen to 100 brand-new songs a day because it’s a good, diverse 
exposure to new types of  music.”

Along with diversifying one’s taste within the music world, net-
working and collaborating with new people is a huge component 
of  being a ghostwriter. For many, ghostwriting is a profession that 
provides compensation and a way of  life, but for Bharadwaj, this 
work has more meaning to it.

“The relationships I’m building in my opinion 
are far more important than trying to make 

some quick bucks in the short term 
and failing to see long-term ben-

efits and repercussions,” Bha-
radwaj said. 

Getting lost in the 
money is a common 

feeling in the ghost-
writing world. With 
artists who are able 
to compensate 
well, ghostwrit-
ers often provide 
their work just for 
the money and 
not for the beauty 
of  the work they 
created. 

“I know quite a 
few people who have 

gone down this slip-
pery slope, and now be-

ing dependent on music 
for their source of  income, 

there is very little room to al-
low their own name to flourish 

in the music community and instead 
they just end up propping up other artists,” 

Bharadwaj said.
In the music industry, artists may pay ghostwriters a pre-agreed 

amount of  money. However, if  the song reaches mass popularity, 
the ghostwriter’s income may not increase.

“[If  I were a ghostwriter,] I think it gets negative when we come 
to this agreement,” Barnes said. “I thought [the song] was gonna 
be hit, [but] you gave me 1,000 bucks. But you’ve made billions 
of  dollars off this one record that I did all the work for. It’s like I 
gave you 1000 bucks for a song. And that was it. So, I think it’s the 
money that corrupts the process.” 

Although the music industry and ghostwriting world can be 
driven by money and hard to survive in, at the end of  the day, 
everybody shares their love for music. 

“As long as you appreciate and make music because it brings 
you joy over anything else, you’ll be fine because that’s the reason 
we all start making music in the first place,” Bharadwaj said. “Not 
to be famous or rich, but because it brings us joy more than any-
thing else in the world.”
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