s Palo Alto residents walk around
downtown, they may find them-
elves looking through the glass

walls of Filmore into racks of assorted
clothes that are scattered on double-layered
clothing racks. Sweaters and jeans line up
walls, organized by their respective sizes
and colors on either side. Miles away in
Los Altos is the Discovery Shop, a cozy and
quiet secondhand store welcomes custom-
ers through the doors. Contrasting to stores
like H&M, Urban Outfitters and other
stores that rely on fast fashion, businesses
like these second-hand stores are an upris-
ing method to increase ethical consump-
tion.

Paly AP Macroeconomics and Econom-
ics teacher Eric Bloom ties part of environ-
mental harm caused by the fashion indus-
try to the consequences of fast fashion.

“Fast fashion refers to the rapid produc-
tion of clothing and is criticized for its neg-
ative environmental and ethical impacts,
including waste generation, poor working
conditions and exploitation of natural re-
sources,” Bloom said.

The negative effects of fast fashion are
created by the capitalism-feeding frenzy.
Bloom believes that ethical considerations
are often neglected in the realm of capital-
ism.

“The problem is that capitalism, driv-
en by profit motives, inherently prioritizes
economic growth and shareholder returns
over ethical considerations,” Bloom said.
“These two forces hinder ‘true competi-
tion’ and allow some [economic growth
and shareholder returns] to pass off risk to
the community.”

Grant Blackburn, another Paly AP
Macroeconomics and Economics teacher,

DISHA MANAYILAKATH, and SOPHIA
ZHANG - Art by TALIA BONEH

1 w dS Text, design, and photos by TALIA BONEH,

CHANGE

Unraveling the modern methods of ethical
consumption and avoiding fast fashion.

observes that the rising popularity of using
fast fashion to manufacture inexpensive
clothing is due to its ability to create afford-
able products.

“If you’re in the lower part of the in-
come strata, cheap things matter because
[your] budget doesn’t stretch that far”
Blackburn said. “I think for people who
make a lot more money, they have
the ability to make their choices, the /
ability to make choices for i
better
outcomes, better eth-

environmental

ical outcomes, all of
those kinds of things
beyond just the eco-

“Ethical consumerism

Alongside the lower accessibility for pur-
chasing clothes with exclusive materials,
social media also plays a crucial role in the
prevalence of fast fashion in today’s mar-
ket. Paly junior Aria Shah is one of many
who has fallen victim to microtrends that
are amplified on social media apps.

“I think there’s a lot of pressure in
wbuying new things because a lot of
people are influenced by famous

people or influ-
encers on social
media,” Shah said.
“Social media 1is
creating a sense of
urgency to keep up
with the latest fash-

ing thrifting in a positive light, encouraging
more people to thrift.

“I do think that media can also be a
great way of promoting eco-friendly and
ethical consumption in clothing because
a lot of people post about thrifting and
shopping at local flea markets to support
not only small businesses, but also help the

environment through that [thrifting] ash;;,-:'--'-”*-

well,” Eng said. i
However, the rise
of thrifting is not solely
attributed to social me- d
dia influence. Thrifting
was also sparked by the
increased promotion
of ethical
erism and the wide-
spread disapproval of
fast fashion.
“Ethical
erism encourages con-

consum-

consum-

sumers to be mindful
of the social and en-
vironmental conse-
quences of their pur-
chases and to support
businesses that adhere to
ethical standards,” Bloom said.

Many people are beginning to pressure
clothing companies to adopt more ethical
clothing production methods, which has
resulted in several businesses misinforming
the _public to increase sales.

“As  consumer demand for ethical

“You can participate
in trend cycles,
which normally
create lots of
waste, without
putting more waste 05 el
out into the world.”
-Lily Williams,
10th grade

competitive,” Blackburn said. “We
have to be mindful of ‘greenwash-
ing’, where companies present a show
of ethical practices without genuine
commitment. This makes it harder for con-
sumers to make ethical choices.”

However, more and more Paly students
are getting involved with sustainability, and

“yspreading awareness on how to avoid

"y ':;}grccnwashing. Sophomores Chloe
- i Huang and Christina
L Gu run Paly’s first sus-
-] tainable fashion club

that allows students to
discuss and intertwine
sustainability and fash-
ion.

“I feel like a lot of
people want to get
into thrifting or want
sustainably,

but don’t know how

to,” Huang said. “We

just wanted to create a

community of people

that could share their
favorite  thrift
and create a safe commu-

stores

nity where we can inspire each other to
shop sustainably and to care for the planet
through sustainable fashion.”

Among the community of thrifters at
Paly, sophomore Elsa Lagerblad states that
thrifting is an effective method of being
conscious of the environment.

nomic part.”

Many
add to the popu-
larity of unethical
produc-

reasons

clothing

encourages consumers to
be mindful of the social
and environmental
consequences of their

ion, and also en-
dorsing influencers
who get sponsored
by fast fashion

products grows, businesses may respond
by incorporating ethi-
cal practices to remain

“When you go thrifting you’re not con-
, tributing to more clothes be-
ing made,

and youre

tion, such as com-
petition  between

companies. Aditya

purchases and to support
businesses that adhere to

brands.”
Thirfting  also

enables participa-

Sundaram, a fresh- ethical standards.” tion in th.e latest
man at the London Eric Bl trends while also
School of Econom- . . oont, being beneficial to
ics, believes that Economics teacher the environment.

many brands have

rational views on eth-

ical consumption, spe-

cifically businesses with a lower economic

status who disregard ethical considerations.
‘A large portion of consumers will

be incentivized to consume unethically

produced items [due to the low prices],”

Sundaram said. “Producers who use eth-

ical methods will charge a premium and

will be aiming their product towards richer

consumers, so it would probably be less ac-

cessible.”

Lily Williams, a Paly
sophomore and avid
thrifter, recalls how
thrifting can serve as a way to reuse clothes
that would otherwise be thrown away.
“You’re buying clothes that have already
been put out there,” Williams said. “So you
can participate in trend cycles, which nor-
mally create lots of waste, without putting
more waste out into the world.”
On the business side of thrift stores,
Austin Eng, a sales associate at Blue Bin
Vintage, has noticed social media portray-

preventing
waste from oth-
er clothes being

thrown away,” e,
Lagerblad é 5 :
said. “So 5’,
you’re stop- £
ping waste “
and  pol-
lution on two
ends of the cycle.”

Many Paly stu-

s . S

dents make active = =

efforts to ensure * y A
W m
the  cruelty-free 8 : %
nature of their \?\ %} ; 3
. .
clothing, staying \° \._‘

aware of what their \ 5

%

ter buying them. 7 b t ,

“You can look at {) s: % % o
the composition of {_,. P

the materials used,” [ 2 © ,.° {m ‘.

Williams said. “If ;mj %

it’s a lot of acrylic, / & \ § :
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clothes are made of af-

1

I wouldn’t [buy e
it] unless it’sa de- | _a '

sign I want. Sec-

ond-hand wool is
good, and you can
get things with
second-hand
leather  which
is good be-
cause it lasts

a while, and




then you’re
not  wor-
ried thinking,
Am I killing a
cow?’”
Junior Ka-
liope Hender-
shot, a retail
worker at the
American Can-
cer Society Dis-
covery Shop, fre-
quently
buys

1)

pamupiy?

Noah Espinoza
ogthigrade

from the Discovery Shop because she
knows where the clothes are coming from,
and uses that knowledge to avoid fast fash-
ion.

“At the Discovery Shop, because
I help source the stuff... I know
where it’s coming from,”
Hendershot said. “I
know that all this

stuff is donated,
that it’s eco-friend- s
Iy It's not a matter

Even as a busi-
ness, thrift compa-
nies will try their
best to reduce as
much waste as
possible.

“With
clothing
we send them to
an  organization
called Hope for
the Homeless, so a
lot of this stuff gets
recycled,”  Hen-
dershot said. “In fact,
a lot of the fabrics that didn’t get used, that
were donated, are used to wrap gifts so that
people could buy pre-packaged gifts at the
Discovery Shop for Christmas.”

Many innovative ways to ad-
dress fast fashion issues have
been developed, including
Save Your Wardrobe, an
app that provides

unsold
items,

ArialShah)
11thigrad

of purchasing
more sustainble
things... it’s more
about whatever you
purchase, you have to
give it as long a life
cycle as possible.”
-Hasna Kourda,
CEO and co-founder of
Save Your Wardrobe

users” digital wardrobe and alteration,
cleaning, repair, upcycling and customiza-
tion services. Hasna Kourda, the CEO and
co-founder of Save Your Wardrobe, creat-
ed the digital platform to advance circular
fashion.

“I was born and grew up in
Tunisia and back then man-
agement of resources was

quite circular at a large
scale,” Kourda said. “My
grandmother taught me
different skill sets when
it came to fashion, to
understand fibers, to un-
derstand how to repair
things, and she was very
involved in supporting the
local craft. The idea was
to bring back those values
to these habits and power
them with technology to
make sure that our gener-
ation would have easy ac-
cess to these traditions and
initiatives.”
Wardrobe
has various features to educate the user
about the sustainability ratings of
clothing and what ethical condi-
tions it is associated with.

“We did a partnership with
Good on You that would highlight
the impact of the brand’s rat-

Save Your

ing, how sustainable they
are, whether it’s for ani- f

10th' rade

mal welfare, working condi-
tions, and the environmental im-
pact,” Kourda said.

The multiple functionalities of Save
Your Wardrobe have been shown to height-
en awareness among people regarding
fashion brands and purchases.

“One feature asked whether they [users]
felt guilty and were justifying the reasoning
behind owning a certain type of brands, or
thought it [Save Your Wardrobe| was actu-
ally an eye-opener,” Kourda said. “People
were able to look into the brands in a differ-

ent way and see alternatives t o

other brands that we’re of-
fering the same style, or
positioned in the same
pricing, but we’re
more sustainable.
So, it’s
very interesting as

actually

well the type of

Tothigrade

knowledge that can empower the consumer
in changing their habits.”

Pursuing ethical decisions when pur-
chasing clothes has its limitations. Kourda
emphasizes that maintaining one’s cloth-

ing pieces with the intention of long wear
. takes priority over purchasing from eth-
~ ical sources.
“It’s not a matter of purchasing
¥ more sustainable things,” Kourda said.
“But it’s more about whatever you pur-

= chase, you have to care for it and give it as

long a life cycle as possible and make sure
that you repair and care for it.”

As the world’s fashion industry and
economy constantly shifts, preserving and
maintaining environmental health greatly
influences what all aspects of the future
will look like.

“It’s all about active choices,” Eng
said. “Choosing to adapt your life to be
more eco-friendly is one step closer to con-
tributing to a more sustainable society.”

Cal Currier,
12th\grade




